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Objectives and methodology



Objectives

- Assess the present situation of agricultural value chains

of OIC countries in terms of institutional frameworks,
market access, infrastructure and governance

mechanisms.

- Provide policy recommendations in the areas of

Increasing efficiency, accessing new markets, adding
value for all chain actors and promoting collaboration in

agricultural value chains.



Methodology

- Comprehensive literature review
- Cross-country data collection, including interviews with
country representatives and experts

- Case studies in specific OIC member countries




Global agricultural value chains
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Concepts

- A value chain  is the entire system of production,
processing and marketing of a particular product, from
Inception to the finished product and its end use. A
value chain consists of a series of chain actors, linked
together by flows of products, finance, information and

services.




Concepts

- Chain actors  are the individuals or organisations (e.g.
firms) that produce the product, or buy and sell it, and

thus own the product at some stage in the chain.




Concepts

- Chain supporters may provide various services to the

chain actors, such as financial services, including loans,
Insurance, accounting and savings services, as well as
a wide array of non -financial services, which
encompass input supplies, farm labour, transport,
grading, processing, storage, packaging, advertising,
research, training, advice, organisational

strengthening, and so  on.
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Concepts

- The chain context includes the larger economy,
currency exchange rates, government economic policy
and governance, tax, regulatory and legal frameworks,
Influence by advocacy movements and by social
structures. This context may help the performance of
the chain, for example through targeted policies that
support business, or it may act as a constraint by

Imposing restrictions and barriers to trade.
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Actors, supporters and context




