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FAMA

 Established in 1965

 Responsible to supervise, coordinate,
regulate & improve agricultural
marketing

 Organise marketing activities,
establish standards & undertake
promotional activities



FAMA’s CORE THRUST
 Supply Chain Management

• To improve market efficiency through
efficient distribution, effective infrastructure
i.e. Collection Centres (CC) and Distribution
Centres (DC) and logistic management

 Market Information
• Data collection, analysis and dissemination
• Supply & Demand Matching

 Promotion & National Branding
• Local and International promotional activities
• E.g. Malaysia’s Best, Agromas and Olemas

Brand

 Capacity Building
• To improve focus groups’ knowledge
• Extension program to farmers



Market Information
Market Intelligence Division (MiD)
 Main Activities

• Provide relevant information towards market driven
production

• Supply Demand Price Monitoring
• Information dissemination through FAMA’s portal

(www.fama.gov.my, seminars, workshops,
publications & market extension program

 Staffing
• At all levels (States, Districts etc)
• Skilled and experience at field levels

 Equipment
• Use modern IT extensively

 Cooperation
• With local universities
• With international bodies e.g. FAO



Activities undertaken by MiD
 Data collection

• Price

• Quantity & Production

• Market & Estimate demand (consumption)

 Analysis/ Compilation

 Disseminate/ Reporting

 Others

• Cooperation with various other agencies

• Market Study

• Feasibility Studies



Scope

 Continuous Price Monitoring

• All pricing levels from farm gates to retail

• On major food types

• Major production and consumer areas

• Data collection for farm price is carried out in
major production areas of each state based
on crop types

• Data for wholesale and retail levels is
sampled from major wholesale markets,
retail stores and supermarkets from each
state



Scope

 Collecting information on 237 commodities

• Daily Reporting on 46 items (collected twice weekly) 
[23 vegs, 13 fruits & 10 livestock]

• Weekly Reporting on 191 items (collected weekly) 
[72 vegs,53 fruits, 11 livestock, 40 flowers & 
ornamental plants and 15 freshwater fish]

 Provide Price Early Warning Mechanism

• Utilising ICT to provide practical, up-to-date and 
indicative pricing information nationwide

• Through FAMA’s Market Information System 
(MyHargaTani)



SDVI System (from 2006)

 It is an online and real time system

 Have gone through various stages to 
make it more user friendly

 Will be developed on an Open Source 
software (previously on SAS)

 Features included:

• Mapping

• Early Warning System

• Forecasting



The Benefit of ICT in MID
 Farmers/ Producers

• Have knowledge on potential price and quantity

 Market

• Product sourcing information & develop business 
networking

 Government/ Agencies

• Information to plan, forecast and maintain

 Consumer 

• Information on price and product location

 Traceability 

– made possible to trace produce to source (SCM)



Issues and Challenges

 High cost to maintain nationwide 
system

 More promotional activities to 
encourage participation in the 
programs

 Sourcing An Open Source program 
with similar functionalities with 
commercial software used previously

 Skill and experienced personnel to 
run and maintain the program



Issues of the rising food prices

 Affecting all spectrum of population

 Demand for food increase as a result 
of population growth, change in 
lifestyles etc

 Supply of food affected due to 
natural disasters, land made 
available for other commercial uses 
etc

 Exponential  hike in oil prices 
impacted cost of food production, 
processing and distribution



Price Control Mechanism

 Providing effective and efficient 
logistic management

 To ensure consistency of supply

• Opening more market outlets

 More promotional activities to 
increase awareness of products 
availability and prices in the market



Market Price Watch online
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