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&2 MAJOR:FOREIGN EARNINGS 2011'& 2012

MAJOR FOREIGN EARNINGH &2012

2011 (RM) 2012 (RM)
Manufactured Goods 159.9 billion 159.0 billion
- TouristReceipts ~~ 17.8bilion 185 hbilion
LNG 15.2billion 16.9billion
Palm Oill 18.4billion 16.2 billion
Crude Qil 9.7 billion 9.7 billion
Rubber 4.06 billion 2.4 billion

Total nominal Gross Domestic Product (excluding toursniyM286.7 billion (2012) & RM 269.4 billion (2011)
Total Receipts as a ratio to GDB.5%6 (2012) & 7 6.6% (2011)

Source: Bank Negara Malaysia Annual Report 2011 & 2012
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INTERNATIONAL TOURIST ARRIVALS

BY COUNTRY OF DESTINATION

Rank TOURIST ARRIVALS (MILLION) % CHANGE
WYm YmmMm COUNTRY 2011 2012 11/10 12/11
1 1 France 81.6 83.0 5.0% 1.8%
2 2 United States 62.7 63.0 4.9% 4.9%
3 3 China 57.6 57.7 3.4% 0.3%
4 4 Spain 56.2 57.7 6.6% 2.7%
5 5 Italy 46.1 46.4 5.7% 0.5%
6 6 Turkey 34.7 35.7 10.5% 3.0%
7 8 Germany 28.4 30.4 5.5% 7.3%
8 7 United Kingdom 29.3 29.3 3.6% -0.1%
9 Russiarfederation 22.7 25.7 11.9% 13.4%

-——————
Source: UNWTO
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ACHIEVEMENTS




MALAYSlAas theTOP Muslirdfriendly holiday destination survey carried out by Crescent rating, &
Singaporebased Muslim Travel Consultancy2ipil 3.

MALAYSIAs the12th Most Competitive Economin The World for Doing Business, according to tf
2013 Edition of The World BankBding BusinesReport

BUSINESTOURISM (ICCA)} Malaysia Retainslts Positionasthe Top 10 Meetings Destinationin
AsiaPacific KualaLumpurTopb5.

KUALA LUMPUR
A 4t BestShoppingCityin TheWorld by CNNTravelSurvey 2012
A 2nd Best Shopping Destination in Asia Pacific by Globe Shopper Index, 2012

MALAYSIA 10" in Hospitalityby Forbes'World's FriendliestCountries 2012

MALAYSIAHOMESTAEXPERIENCEROGRAMMEvon the UNWTOUIlyssesAward Innovation in
PublicPolicyand Governance2012

MM 2H - 4" World's Top TenRetirementHavenshy ThelnternationalLivingMagazine 2012



Recent’/Awards

LONELY PLANET
2 2 NITépQ@ Destinations to visit 2014
No. 1culinary hotspot: Penang

CNN4th Best Shopping Citiéis the world2013

among the largest malls in the worldJtamaShopping Centre
(5th), Mid Valley Megamali8th), Sunway Pyrami@LOth)




CNN’S WORLD’S 100 BEST BEACHES

Perhentian Kecil Island, Terengganu (No.13)
Juara Beach in Tioman Island, Pahang (No.21)
Tanjung Rhu in Langkawi, Kedah (No.49)

The list was compiled from various sources - feedback from travellers, colleagues
and readers, and on-site visits and research.
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RECEIPTS
(USD BILLION)
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Affordable Luxury
(i.e. shopping)

@ pyty-free for
wider range of
goods

A BB-KLCC as
premier shopping
district

A 3 new premium
outlets

11

¢ ¢ ¢

NKEATounsm

(3x growth)

Family
Fun

% Develop an
Econature
Integrated Resort

A Straits Riviera
Cruise
playground for
high-end cruise +
urban
redevelopment of
port landing
areas

Gonnectivity (greater focus ormedium connectivity to support growth)

W% Hotels(ensure adequate supply with better mix, better rates)

¢ e d

Business
Tourism
@®ABid for more € Establish
international Malaysia as a
@ events leading M.I.C.E.
AEstablish destination
dedicated
@ entertainment
zones
ATarget Spa &

Sports (golf,
angling) tourism
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Nature
Adventure

(A Establish
Malaysia as the
pre-eminent
global biodiversity
hub

ARainforest &
Marine Discovery
Centres (together
with parks &
gardens)

ANew and
enhanced live
biodiversity sites

VA

EnablergMarketing, Visa, Funding, Human Capital, Tourism Environment)



/ ( \ *Malaysia Tourism
| Transformation Plan
| (MTTP:2020:36:168)

5 5141 29
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million  Tourists billion Receipts
*Attract More Tourists to Stay Longer, Spend More and Repeat Visit




M TOURISM INVESTMENTS

GLOBAL TRENDS IN TOURNKESTEMEN
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Organisingnvestment promotion missions

Conducting specific project missions (SPMs) l

e —

ENCOURAGING
INVESTMENT IN
TOURISM

Participating in industry exhibitions overseas

¥ |
Organisindl KS L y R dza BragiamnieS | RIS N& Q

[ Round table meetings with captains of industries

[ Organisingrarious International Conferences in Malayf]ia

FDI




Domestic Specific Project Mission (DSPM)

1 ENCOURAGIN

: INVESTMENT National Conference on Services Sector (NCSS)
1 IN TOURISM

Provide attractive investment incentives for tourism
and hospitality projects




AUTONOMOUS LIBERALISATION
(TOURISM)

2009¢ 100% Foreign Equity

Theme Parks

Convention and Exhibition Centre (seating above
5,000)

Travel Agencies & Tour Operators (inbound)
Hotel and Restaurant (4 & 5 Stars)

Beverage Serving Services (4 & 5 Stars)

o To Po I Do



REGIONAL ECONOMIC CORRIDORS IN MALAYSIA

SDC : SABAH DEVELOPMENT CORRIDOR
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: NCER : NORTHERN CORRIDOR ECONOMIC REGION
| ) HRRINEEY GORRIDOR

[
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REGIONAL ECER : EAST COAST ECONOMIC REGION
INVESTMENT

OPPORTUNITIBS Neih fie=
IN THE TOURISM v
SECTOR Selén.or’ 2
Kuala I.::im

Negeri Squjnhn e
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IRDA : ISKANDAR"MALAYSIA



http://www.irda.com.my/
http://www.ecerdc.com/ecerdc/
http://www.sarawakscore.com.my/
http://www.sedia.com.my/
http://www.labuanibfc.my/site/"
http://www.ncer.com.my/site/

TOURISM INVESTMENTS

THE ROLE OF GOVERNMENT




FUNCTIONGFMIDA

PROMOTI@N
A Foreign Direct Investment
A Domestic Investment LA
RESEARCH & A Services SuanoenN
PLANNING . A Manufacturinglicenses

A Planning for Industrial

Development F
A Recommend policies an

strategies on industrial
promotion and
development

Tax incentives for
manufacturing and services
activities

Expatriate posts

Duty exemption

RDC, IPC and R&D status

FOULLOWUIP / MONITRRING

A Assist companies in the implementation and operation of
their projects

A Facilitate exchange & eardination among institutions
engaged in or connected with industrial development

A Advisory Services
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Based In MIDA Based outside of MIDA

w Immigration Department
w Royal Malaysian Customs
w Telekom Malaysi8erhad
w LabourDepartment

wDepartment of Occupational
wSafety and Health (DOSH)
«Ministry of Finance

cMinistry of Health

cMinistry of Tourism

cMinistry of Human Resource
cMinistry of Higher Education
cMultimedia Development CorpMDeQ
wConstruction Industry Development
wBoard of Malaysia (CIDB)
wDepartment of Environment (DOE)
wlenagaNasionaBerhad



M I DA\ WORLDWIDEETWORK

/

Boston
New York

24 Overseas Centres
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Pioneer Status (PS)

Income Tax Exemption
70 % or 100 % for 5 or 10 years | 60 % or 100 % on qualifying capitaj
expenditure for 5 or 10 years

Incentives

Exemption from Import Duty | Exemption from Import Duty [&&
on & Sales Tax on |




ELIGIBLE ACTIVITIES FOR HOSPITALIT M D/

Establishment oMedium and Low Cost Hotels (-13 star)
Establishment ofi ¢ 5 star hotels*
Expansion/Modernizatiorof existing hotels ( £ 5 star)
Establishment oTourist Projects
Expansion/Modernizatiorof Tourist Projects
Establishment oRecreational Camps

v v v v Dy D P

Establishment o€onvention Centres (with a hall of at least 3,000 seating
capacity)



ELIGIBLE CRITERIA MID/N

1-5 Star Hotelnew / modernization / expansion
1. Registeredvith Ministry of Tourism and Culture, Malaysia

2. Modernization/expansion projects

— each company can enjoy 3 rounds i.e.
1%t, 2nd & 39 round - ITA

— only 3 companies in a group are eligible for tax incentives
3. Equitycondition
a) Forl-2 star hotelsg 100% local equity
b) For3 star hotelsg equity condition to follow the liberalisation roadmap as follows:

2012 70%5%
2013 51%6
2014 49%46
2015 30%6

c) 100% foreign equityis allowedfor 4 & 5 star hotel



TOURISM INVESTMENT FUND:!

_ Speciallourism Fund

OBJECTVES  To supporthe development of the tourism industry throug|
continuous domestic and international investments

OPENIO Malaysian([Bumiputrg 49% Foreign Equity
RANGE USD 15,000 to USD 7.6M USD1.5Mto USD7.6 M
INTERESRATES 4.0% 5.5%

TENURE 20years



TOURISM INVESTMENTS
MAIN CHALLENGES



E cLI/J) Improving common infrastructures through out Malaysia l
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Z T Enhance coordination between government agencies l
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Y <_E Enhance promotion in tourism business
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Competition from ASEAN Member States l




TOURISM INVESTMENTS

OVERCOMING CHALLENGES AND ISSUI




industry, meeting the human resources need and transforming the investm
landscape

U

Targeting new & reinvestments

4

Making Malaysia an attractive business location

h 4

Regional collaboration to attract investments

Outlining new investments strategiegpromoting incentives, develop target }
nt
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STRATEGIES IN OVERCOMING




MINISTRY OF TOURISM AND
CULTURE MALAYSIA

GAME CHANGER

v | MALAYSIA -
Truly Asia




VISIT MALAYSIA YERRFRESHHEAR 2014
PROMISESPECTACULAR HAPPENINGS

¢KS bl A2y Qa
50 Major & Biggest & Grandest
Exciting Events Tourism
Celebration Ever

Showcasing The
Very Essence Of
Asia

Grand Open House
Fiesta

o ,
A Year Full Of b % ¢ 4 Plethora Of
Festivities & visit 2014 ] Colours Thrills &
Celebrations Z| MAEAYSIA N Excitement

Truly Asia



STRATEGIC INITIATIVES

WE ARE THE HOST

: : NEW MEDIA
(Preparing the Nation

EVENTS
(Over 200 Events For
Package Developmeint

INCREASE
ACCESSIBILITY



