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Factors Driving
Healthcare Travel

immediate
appointments

costly private
healthcare

affordable and

convenient health technology competitive quality

connectivity

development care abroad

an increase in demand
for value-based
treatments

The general trend is that beyond just provision of
heal thcare, societyds incr ¢

growth of the travel

industry, emergence of OS50
new business models Qoﬁ

@

that healthcare must be easily accessible,
affordable, of a high quality and sustainable over
the long-term.

Amore sophisticated healthcare se

A

a change in response
towards overall global
health issues.

requirement for technology, equipment, more qualified
heal t hcare professionals and ul't
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Malaysia Healthcare I Background & Landscape
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Determination to profile the country as a preferred
destination for healthcare, thanks to excess
capacity

The government began roping in private sector
players to tap the growing international market.

Policy decision - only the private medical sector for
the healthcare travel market, while the public
medical stream for servingét Rak yat 6

The effective public-private sector working
relationship began to develop as a recognisable
brand and accepted hallmark of high-quality
medical care.
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Malaysia Healthcare i Unique Selling Points

1.Strong
Government
Support
1.World-Class o -
. Q v
Quality 1.Affordability =ee0
Sonuwgggo?
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1.Good

1.Public-Private
Partnership Model @ Governance
1.Ease of @/"1@%
ACcossibility 1.Global Halal Hub M % /
©© ) MHTCZ=

1.Prioritization of 1.Supported by a
3 Healthcare Travel Strategic,
1.Tourist Haven as an Economic Dedicated
Growth Engine Agency: MHTC
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Malaysia Healthcare - Players

ADVISORY LEADERSHIP
Min;; of Ministry of Ministry of Ministry of Tourism,  Ministry ofmernatlonal
Economic Affairs Healt Finance Arts, and Culture Trade and Industry

MHTCZ#

PUBLIC PRIVATE

@ Immigration Department of Malaysia

i Cowh

m Association of Private Hospitals of Malaysia

oA ?A&lﬂgigéternal Trade Development Corporation mmay Malaysian Medical Association ["MMA”)
MIRA Malaysian Investment Development Authority ("MIDA”) ﬁ Private Medical and Dental Facilities
"ﬁ‘ﬁmfw.hurism Malaysia & Health Facilitators
lsiviiis Malaysia Airports Holdings Berhad ("MAHB") Airlines
M5 H Malaysian Society for Quality in Health i.’ Hotels
@ Malaysian Medical Council % Travel Agents

v Malaysian Dental Council
@ State Tourism and Medical Tourism Agencies

@ Economic Corridor Authorities
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Malaysia Healthcare - Performance
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Definition of Healthcare Travellers

Health Tourist (HTO)

Tourist purposely flying to
Malaysia for treatment + Tourist
seeking treatment during holiday

Healthcare Travellers (HT)
Combination of HTo + FP |

Foreign Patients (FP)

Expatriates + Foreign Workers +
Foreign Students + MM2H Participants

Scope:
Private healthcare facilities

Measurement:
Healthcare Revenue earned from Healthcare Travellers in Private healthcare facilities
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Malaysia Healthcare - Performance

Healthcare Travellers. 2011-2018 Year-on-year Healthcare Traveller Revenue, 2011-2019p
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Malaysia Ranked No.1 Among Top Medical
Tourism Destinations 2018

MALAYSIA
us» | 500,000
South Kerea ([ 25,000
Thailand |G 2 50,000
oubai [ 350,000
South Africa [ EETERGT 200,000
Taiwan || 300,000
Germany [ NG 255,000
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Global Recognitions:

Alnternational Medical Travel Journal (IMTJ) Medical
Travel Awardsi Dest i nati on of t he
2017 and 2020

Al MTJ AHealth and Medical Tc
2017-2020

Al nternational Li vingds Top

~

Al nternational Li vingds Annt
AnBest Country fori1Pé%Rlthcart

A 2017 Asia Pacific Healthcare & Medical Tourism
Awards

A2015 - 2018 MasterCard-Crescentrating Global Muslim
Travel Index - Top Country for Muslim Travel

A Global Health Consumer Choice Awards 2016

AFrost & Sullivan Asia Pacific Healthcare and Tourism
Awards 2016

AWor | dés Best Hospitals for

Travel Quality Alliance (MTQUA) 10
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Mal aysi a Wins Esteemed O0DestTna
Title Once Again

Health and MedicalTourism ’
Destination ‘
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Malaysia Healthcare T Positive Impacts

Estimated Investment
Into Healthcare Travel Industry

MYR10BILLION

Total Economic Impact (2018)

MYR 6.4 BILLION

¢ MYR 2.86 BILLION
=@ 7 6% Toem e
! =~

Revenue Including Receipts from
Hospitals, Wellness, Pharmaceuticals,
Dental and Clinics (2018)

MYR 1.5 BILLION

In 2018, Malaysia Healthcare
Earned MYR 1.5 Billion In
] Hospi;al Receipts
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accounts for air travel, accommodation, food
and beverage, leisure activities and more

Resulting in

S | i Medical Travel Destination .S :
a2 S Voo (29190 15,000 JOBS
, Created in the Healthcare Industry

from Healthcare Travel

Healthcare travel is a key economic growth area under:
A Economic Transformation Programme (ETP)
A 11th Malaysia Plan (RMK-11)
A National Export Council (NEC)
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