YARD FOR MARKETING LOCAL
FOOD PRODUCTS

STATE OF QATAR




INTRODUCTION

The purposes of this project are

To market local farm products directly to consumers,
without mediators, which will have positive effect on the
producer and consumer.

To create a marketing system for local agricultural
products, enhancing the product quality and the
agricultural investment

To reduce the marketing costs.
To limit influence of brokers and prices control

Encouraging the smallholders farmers to increase the
quality of their products



THE MECHANISM OF DETERMINING THE

VEGETABLE PRODUCTS PRICES
Yard Price

Prices in Central
Market
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1 QR More
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Box ( 26 — 30 QR)

Box > 30 QR
















ey =)

AT AR Sy T gl g — 2T ke 21 RHLT — § O st

[ B~y |

M sy _,.......l.:n Ly
== ) s

PR
,,—.1,,... S i) e

pepall 10
SETIOWRN TP P S
s

#12003 P T
3{_,350],.1:,.1—9:,
¢G751~,_I_-.Ir_,c175].§,hl.ﬂ

o asa 1 el
Al | gt 8 5 s i

yrigeadly .u—l-l.ﬂ—l L
S Ll ,...: [
u_,.u.uuq‘u..- L g a0
e il 2 3 e st ey

e s gl
el e | e
e sy iy iy
ST —-— 5 ot
38kl Gyl y 5 ekl At
A A 2 gt e st
Agia e iy
FE bl y s g
RS )2 s i3
e
et ] gt g it
S i o gt g L
S ot e

i Ry s geatgelis sty
Eleaiily Sl y pleasndly
E_._._m_, PN R
A el i) e
[T TN

=TT TV N

et ._.,l.......

" __..d.__,u_,
FER T

ple jlas Ll Y11 La;;ls_m‘l capaiyl

Ga3S )yl Gounll Calala 3o %9 Llaws dslatl CilgljuaAll

P P P
g gy Sy
Salaylhys TN A L) pany
Ay 1ty LB i

salaiil | ans Y21
ol L 3y L
wlo JMa

PHOPHL
TSR ——

JPRRRE VO PP )
asaedl

FPEIH RN
s i) slean SO Gt -1

:»olsl_,..a_....-up,.......yl_._,
JENIE. 1, - ST

ek TR
[

i S gk oty
a0 Ryl 5390 gl

PR T MR Y LR VR
Tl LA, gl s st
At 2y Sl
Al g s eyt pgiid

._..,_...l.u.gr_q_l._.gb...a._n
L A )
e A8 d Rk bes laay
B -
®1E __,_a.l_l_..u_,s,_,_,_t
D addly 10
T2 iy cs:z,_i_,.._l.n,
,_.l....uuu, e s o _pmndly

gl - & gadl &

byt Sl s ety
iy ppnind) ot Bl pasna]
;,..a;v..._.t._.n,_na.s,..
,m,_. ot s g At b
LR A
P’L,J.A.J.&-.II,@_’_.._‘H
A At 1 St 3
b A T o Bl e
it i | e g |
TN R )
A gads
B e | Sy
s,,uq._,..‘,.,. Blin e e
e abigiact | Llan
uub--‘*—-“uh-“:au—-ﬂ
Py iy g iy

A ) e i G 2y

B U R N

gl by

Snil Sad ot R gy

R S
FE - G S
P e T,
ECTE PN

AT AP I b T R Pt
Al Ly ,...-1,._.L...‘,.._¢a.||..au_.a.|
B e T
s I A I POT
% R
At g 1 e el Sl | ety
R Sl gl a8 gl
A a A Al S oy Slaas o S S
F IS T N T Py S M_Aua..,[,_‘u_‘l,n,...__u
FI R IR R )
i i LT st o ]

ey e e DLy
f_m...uu_, TP )
fdf Ay

s ) A s a1 S
] a8 L i)
AL 2l il gl gt A

H_.,Ja.gu_,.,_-__n_,

ot it o gy
Dntoai iy ey pgiily
Bam Gyl s o e | Laiay
J....-__..:.;.u_.r_,_.-l.-_....l_:_n

_.:_,p,.a._sl_gl...g...,_n|v.n
S rg2d T o2 Ay

s | ] il -3

salaiil Jons %9
PO T
sl olasl jlyhiul

=i ;-5--“-_-?;”._,1#-;&..“
1

P T A )
HAT ke gl da gty
TOND s gl o Bt la iy
O
Shts J-‘J"—'ra"'uu
py et sk by,
et ik 17 134 i 20T
e P s i gl e
W15 gadoas ploat da gitl
pm T Layak babiray L
ESCTP IO | N
syl AL N Uil 16640
AN LA s ralis . T

L gt g Baltien e 18187
Lg;a'nv..,:am‘ a s

A Ry PiE
s o LS L 2
JRIPIC NSNS}
Akl mils BE 2013 ol
L T L
PR e Al
et b st st gl g A 5 RN
PTG TIE e e

Yo t1 gl 2013 Lapl
e il oy gl
peallll ol

EPH (TR [JOVE 9
Byhally Jlae 8161l
il glpasdl @.u:,_—j
dplige e, tadl
Sl Anin o ¥od
el J s a0
cryaaad, sl duyd
2y Ll s gl al WA
ehal Bagyll Jaall dails

<

”

e Laadl aadall
$ay9a Ll Ll il igiai
Al Gad dssiall

AgSLall Cilt oS Lo gia
JA G puall Baglghl
&l Zaualll & dall
Lijgai lila 5020




Qatari Production

Item -
Grade :

Price -

o obad =105
T

Qatari production

-

Item







Lt S W

=B

v i I\
—_ f‘i \

BEST QUALITY l SEST QuALITY

vao isas 7\ Cam =l \J )

L v S """lj'.
Ww " ‘?‘v}

- & L4

BEST QUALNTY

AN ND As3Aawe

_—







BEST QUAL\TY

3 d e
-—-—..——*-—""‘-









BEST QUALITY






















' " 3

| | Pen—— i’.é

| AN | W

S A W
T el

§ e
......i
YR

B o






















MARKETING YARD OUTCOME

Marketing more than 215,000 vegetable boxes
Marketing more than 720 tons of fresh fruits
Marketing 32 tons of fish

Marketing around 600 Heads of sheep, coat
and camel

Marketing around 3000 poultry



THANK YOU




