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2. COVID-19 AND TOURISM IN OIC COUNTRIES

SOCIO-ECONOMIC IMPACTS OF COVID-19 IN OIC COUNTRIES

e

Slowed Economic
Growth, Trade and
Investment

« Sharp reduction in demand
and disruptions in supply
chains

Reduced Economic
Well-Being

* Decline in income and
living standards

Disruptions in Labour
Markets

 High fatality rates and high
chance of having
complications in case of

infection
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Limited Access to
Healthcare

* High pressure on
healthcare reduced access
to them

Exclusion and Isolation

 High vulnerability and
exclusion due to
lockdowns

Abuse and Neglect

* In presence of lockdowns
and restrictions abuse and
neglect cases increased
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3. STATE OF INTERNATIONAL TOURISM

SESRIC

As compared to 2019, OIC countries, as a group, were estimated to host 72.8% fewer international tourists and earned 64%
less tourism receipts in 2020.
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Figure 1: State of International Tourism in OIC Countries
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Receipts
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Source: SESRIC Staff Analysis



3. STATE OF INTERNATIONAL TOURISM

As compared to 2019, the reported declines (based on real data) in tourist arrivals and tourism receipts in many OIC countries
were significant in 2020.

Figure 2: Reported Decline (%) in Tourist Arrivals (left) and Tourism Receipts (right) in Selected OIC Countries (compared to 2019)
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3. STATE OF INTERNATIONAL TOURISM
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Intra-OIC tourism activities only generated USD 27.2 billion. This indicates a potential loss of USD 56.6 billion in 2020.

Figure 3: State of Intra-OIC Tourism

Arrivals Receipts

—=o—Baseline Scenario: no COVID-19

o—Baseline Scenario: no COVID-19 —é—Scenario 1: the COVID-19 impact . .
=4—Scenario 1: the COVID-19 impact

140 90
75,6 83,8
80 ’
120 117,3 70,6
103,9 ’ 70
100 ”E/R
103,5 60 9
80 3,6 50
60 40
40 30 27,2
28,3 20
20 10
0 0
2017 2018 2019 2020* 2017 2018 2019 2020*

10

Source: SESRIC Staff Analysis



3. STATE OF INTERNATIONAL TOURISM g

The contribution of International Tourism in OIC countries regressed remarkably both in terms of jobs-creation and value-
added-generation in 2020.

Figure 4. Contribution of International Tourism in the Economy
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Figure 5: Impacts of the COVID-19 Pandemic on GDP and Jobs on the Travel and Tourism
Sector in 2020 (as compared to 2019)
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3. STATE OF INTERNATIONAL TOURISM

SESRIC

The estimated loss in spending made by international visitors in OIC countries was about USD 180 billion
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Figure 6: Impact of Spending of International Visitors on Total Exports in OIC Countries
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The pandemic hit the tourism industry of OIC countries severely in many fronts...

Figure 7: A Summary: Impacts of the Pandemic on Tourism in OIC Countries in 2020
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Million
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USD 293 Less GDP was generated in the Tourism Sector (considering
Billion linkages with other sectors)
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Most likely, no return to pre-pandemic levels before 2024

Figure 8: Expected Return to Pre-Pandemic 2019 Levels in Tourism (% of Respondents)
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Source: SESRIC Staff Analysis from the UNWTO
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Policies matter to influence the pace of recovery in tourism...

Figure 9: Factors that Affect the Recovery of International Tourism (% of Respondents)
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Source: SESRIC Staff Analysis from the UNWTO
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A number factors that could affect tourism recovery positively in OIC Countries

Major Trends Affecting Tourism During the Pandemic

‘ Impact of young population (generation 2)

‘ Increasing role of social media and influencers on Islamic lifestyle

|
‘ Innovation and the role of technology in tourism (online booking, paperless travel
etc.)

/

|
Growing interest of Muslims living in developed countries and non-OIC countries in
Islamic Tourism

/
‘ COVID-19 Impact and postponed spending decisions to the post-pandemic period

N

Source: SESRIC Staff Analysis from the UNWTO
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J

* OIC countries should consider alternative ways to boost tourism:

¢ a) Domestic tourism (Cuti-Cuti -Malaysia, Take on the Pearl-Uganda)

¢ b) Alternative niche tourism markets (health, eco, Islamic tourism...e.g. Jordan in film tourism)..

* c) Restore confidence in tourism (crisis-response team; e.g. Palestine)

¢ d) Regional tourism routes J

¢ OIC countries should contain the spread of virus:

¢ a) Vaccination rollout for tourists (Maldives developed the 3V Strategy to revive tourism)
* b) Vaccine Certificate (mutual recognition) and Health protocols (Safe Travel Stamp)

* OIC countries should consider extending for the tourism stakeholders

e a) fiscal stimulus packages (tax breaks, exemptions and direct cash transfer; e.g. bonus to travel
operators-Uzbekistan)

* b) monetary stimulus packages (interest-free access to credit lines)
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4. POLICY RECOMMENDATIONS -

~N
e Engage the private sector as tourism is driven by them
J
~
e Ensure political willingness and communicate your strategy properly...
J
)

e The pandemic should be not considered as a missed opportunity to invest in
human capital in tourism and tourism-related basic infrastructure.

J

19
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