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Entrepreneurship: Its Characteristics and Types

Environment
Risks

Evaluating
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Benefits of Entrepreneurship and Its Socio-economic Impacts

Economic benefits

Social benefits




Entrepreneurship in Tourism and Its Differences from
Mainstream Entrepreneurship

Entrepreneurship in tourism is featured
with the prevalence of SMEs representing
80% of global businesses in the field.




PULL FACTORS

v Independence

+ Autonomy

/ Seizing opportunity
+ Time flexibility

+ Self-employment

¥ Lifestyle
 Greater control

v Monetary factors
v Achievement
 Cultural interaction and networking
v Prestige

 Social recognition
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Entrepreneurship

PUSH FACTORS

v Unemployment

v Job uncertainty

v Poverty

 Children upbringing

+ Family living expenses
 Lack of career prospects
v Low wages
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The Secret to Success
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Entrepreneurial Process in Tourism

Idea generation

Opportunity evaluation

Planning

Company formation/launch

Growth
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Challenges Faced by Tourism Entrepreneurs




Situation Analysis for OIC Member Countries

Structures

Institutions

Tourism entrepreneurship
in OIC member states



Characteristics of Entrepreneurship OIC member states

The majority of businesses in OIC member countries are SMEs (the most significant
characteristic of entrepreneurship is that goods and services can be marketed through
small-sized enterprises

OIC Member States are home to 350.8 million youths

Problem faced by OIC member countries is

internationalization.
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Traits of Entrepreneurs in OIC member states

confidence

task

originali . :
5 ty orientation

outcome-
leadership driven
mindset

future
orientation

risk-taking




Drivers and Challenges of tourism entrepreneurship in OIC

e The availability of funding
« Psychological attributes

Drivers <

* lacking or inadequate
Infrastructure

* lack of financial capital
exiting policies
International sanctions

legislative and administrative
challenges
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Current needs and requirements for local tourism entrepreneurs to grow

in OIC Countries

Access to Innovation

New Human

financial and product

capital

technologies reSOUTCes development




Development of local tourism entrepreneurship and paths to
growth in OIC Countries

Foreign franchises and know-how

provide training and education

The expansion of small and medium-sized enterprises (SMES)

Enhancing infrastructure

‘Social, economic, and legislative factors

| Providing access to finance and establishing venture capital funds
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Infra-structure and super-structure needs, and supporting services for tourism entrepreneurship
in OIC

Supporting
services

Superstructures




Future needs of tourism entrepreneurs and the transformations of tourism entrepreneurship

Raising public awareness of their tourism assets,

New ideas to promote its attractions for long-term
success and sustainability.

Helping entrepreneurs find financial capital

Appropriate legal, institutional, and administrative
conditions

The digital transformation




Creating a business-friendly
regulatory environment

Appropriate certifications




Research Methodology




Main findings




Personal Motives | | Contextual Motives

+ Earning profit

+ Being own boss

+ Independence & self-reliance
+ Continuing family legacy

+ Exiting work experience

+ Family involvement in tourism
+ Contributing to the local economy tourism industry

+ Culturual benefits + Existing supportive laws
+ Living a fulfilling life @ v Less entry barries

+ High tourism demand and growth of
the industry

v Governmental support
+ Political and economical stability
+ Encouraging business environment
+ Lack of adequate service in the

+ Challenging social barriers

Motives for Tourism
Entrepreneurship










Streamlined accessibili
to finance

Friendly Tax Policies

Removing barriers
to start-ups

Friendly business
policies

More incentives

Governmental
Support

Product development
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Aiming towards
competitive advantage

Overall resilience of
the tourism sector

Creativity

Hiring the right people

Y

Focus on customer
satisfaction and loyalty
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Cost control and

Networking and
political engagement

N N

cutting costs \ \,

Building and maintaining
customer base

Competing in
quality services

Persistence and
patience
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Working hard and
dilligence

Past experience

Adaptability Creativity

Decisiveness Personal financial assets
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Learning from own
mistakes

Patience

Ability to build
networks

Coping with emerging
challenges

Strong interpersonal
skills

Being passionate
/¥ about business

Persistence and

Good leadership perseverance
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