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About TGA

T U r Krousisen Promotion and Development Agency (TGA)

V Founded on July 15, 2019
V' Subiject to the provisions of private law

Our Mission

A To promote the¢ N NJprar@ 8 national and international tourism markets,

A To identify, develop and promote tangible and intangible natural, cultural and living heritages,

A Toincreas€ N NJ[ tmmlsﬁmmapacny,
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short-, medium and Iongterm communication and marketing activities.
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DeliciouslyT U r K 1 Y € & rerieandscape

Healthy, traditional zeravaste and sustainable A Hometo countless civilizatiorthat enrichedthe culinary culture
Turkish Cuisine A Eachregion of¢ N NJpffers &&lifferentgastronomyexperiencend
Geographical Indications
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A 4 seasons and seasoraioduce

A Avariety of endemitierbsand spices
A Homecookingculture




DELICI®USLY

Brand Claims:
Turkish cuisine Is the richest cuisine in the world

Rich cultural heritage,variety of recipes representing local cultures
(Deliciously Traditional)
Sustainable, waste-free, fresh, healthy
(Deliciously Healthy & Sustainable)
Offers variety, best local and international experiences
(Gastrocity)
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DELICI®USLY

Brand Claims:
Turkish cuisine Is the richest cuisine in the world

Rich cultural heritage,variety of recipes representing local cultures
(Déliciously Traditional)
A UNESCO Creative Cities Netw@kstronomy cities
A UNESCO Intangible Heritage
A Turkish Coffee Culture
A Turkish Tea Culture
A Unifying and fulfilling Turkish Breakfast

T.C. KULTUR VE TURIZM
BAKANLIGI




The Sustainability
of Gastronomic Heritage

A Anatolian heritage An Archive of Flavours
A Home of civilizations, home efheat, grape, oliv&
A Turkish CuisineTraditional, healthy, zeraaste in its roots

UNESCO Creative Cities Network, Gastronomy Cities
A Gaziantep
A Hatay
A Afyonkarahisar

UNESCO Intangible Heritage List
A Turkish coffee culture and tradition
A Turkish tea tradition
A Tradition of olive cultivation =i
A Ceremonialy S 6 {raSlilion  Natwo
A Flatbread making and sharing cultubufka = =msmes




UNESCO CREATIVE
CITIES NETWORK:

Gastronomy Cities I n Tg¢gr ki

Gaziantep, Hatay and Afyonkarahisar cities are
part of Unesco Creative Cities network for their
rich culinary culture supported by the abundance
of local produce.

A Afyonkarahisar: Sucuk and Clotted Cream
A Gaziantep: Baklava&Kebap
AHat ay: Tepsi Kebabe




BREWED TO PERFECTION: TURKISH TEA
A SYMBOL OF IDENTITY, HOSPITALITY AND SOCIAL INTERACTION*

T T S ¢ N NJpas &
*Turklsh 'tea curture is mcluded in the UNESCO Ir)tanglble o ' :
Cultural Herltag&]LSt M P N the hlghGSt
, S ek WA tea consumption

rate in theworld.




Turkish Tea RouteBlack Sed ur k1 y e

A Lush forests? Tea plantations? Billions of hazelnuts?

World's oldest cherry orchards?

BREWED TO PERFECTION

Welcome toBlack Sed ur ki y e

A On your quest for the best cup dfirkish teg you are

invited to a journey in th&astern Black SERU r K i y €

A The route goes through several significant cities,

includingTrabzon,Rizeand Artvin.

TURKISH

BLACK SEA
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Turkish Tea Route Experiences

S TORKIYE TOURISM
REPUBLIC OF TURKIYE PROMOTION AND

MINISTRY OF CULTURE AND TOURISM DEVELOPMENT AGENCY



Turkish Tea Route Artisan Products
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RizeCloth .
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Turkish Tea Route Experiences

Turkish Breablifast@;a ml 1 h-®izes i n




TurkishCoffee:A Sip offradition

In 2013,UNESC@scribed Turkish
coffeeculture and tradition on the
RepresentativelListof the Intangible
Cultural Heritageof Humanityand
becamethe first culturaldrinkto be
part of the list.

“What my fortune is, sowill tell my
coffeec up ! ”

doubleline: ajourneyto
somewhere

fish: goodluck kismet

bird: goodnews

eye d 2 Y S 2eyil&y@ 4
peacock money

seahorse incrediblefortune
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DELICI®USLY

Brand Claims:
Turkish cuisine Is the richest cuisine in the world

Sustainable, waste-free, fresh, healthy
(Deliciously Healthy & Sustainable)
A Turkaegean Flavours
A Olive Tree Route
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TurkaegeanFlavours

L

TURKAEGEAN

Coast Happiness

A Vegetariandishes
A Seafoodvarieties
A Fresh greererbs
A Plentyof olive oil
A Healthyand light




Olive Tree Route Turkaegean

BALIKESIR
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Marmara, Mediterranean, and Southeastern regions. ’
Seventyfive percent of olive trees are located in %?é’ EELR,E TREE | |

¢ N NJ Aegedr(xdast. l oLive Tree THRouGH . .

TURKAEGEAN ., - B=
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A With deep historical, cultural, and manufacturing .
roots, it makes sense that regional cuisine is often : ﬂ --_fID'N :
built around olives. = RENIE

A There is a whole subcategory of Turkish food cooked
Ay 2t A03 SBAA D (SAPRLINI YSIH ya
GiGK2aS O0221SR Ay 2t A0S 2Aft ¢
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Olive Tree Route Turkaegean

A Listen to the stories of local producers and chefs
A Shop at the local street market
A Attend tastings and cooking classes

TGA
TURKIYE TOURISM

REPUBLIC OF TORKIYE PROMOTION AND
MINISTRY OF CULTURE AND TOURISM DEVELOPMENT AGENCY



Olive Tree Route Experiences

Olive harvestplive oil production andtasting activities

?, . urlacookingclass and hicurla : ' olivurla and pelinomuroglu s
X 0 Ayerya Riizgarh Vadi Ciftligi .
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Léger golter au pied d'un des plus anciens oliviers d Europe (et dégustation de son huile!)

ENCHANTERESSE MUGLA

S Bodrum

e . TURKIYE TOURISM
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DELICI®USLY

Brand Claims:
Turkish cuisine Is the richest cuisine in the world

Offers variety, best local and international experiences
(Gastrocity)
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Gastrocity

« Gastrocityis a culinary epicenter where
you can discover the best local and
international dining experiences.

It is a place where world cuisines and
cultures meet, where quality food can
be experienced and eaten.

« You can find innovative cooking
techniques, different tastes, creative
and modern cuisine dbastrocity

TGA
TURKIYE TOURISM

REPUBLIC OF TORKIYE PROMOTION AND
MINISTRY OF CULTURE AND TOURISM DEVELOPMENT AGENCY



BrandCummunication-l st anb ul

AAs part of destination campaign =
WTadalyodzZt A& U0KS ySy
vibrant culinary scene Is portrayed as )
G¢l aasS Ay Taudal yod
and brand communication is done
according to this claim.
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Campaign

Tast e

stanbul | S The

Have culinary adventures in the city!

A Try Turkish Breakfast and Street Food

A For a light lunch try.okantawith that homemade
feel of mom's home cooking

A For the evening dine & fun inMeyhaneor in a

aAOKStAY {GFNNBR FTAYS

As we say in TurkisiiAfiyet Olsurt

LEET
F*x - Y
;I‘I// Do Y
i" 9‘3 |*}
W, (Jlo i
W ,.;4__5
wIx

REPUBLIC OF TURKIYE
MINISTRY OF CULTURE AND TOURISM

N

T«



StreetFoodEx per 1l ences |

PickleJuice

REPUBLIC OF TURKIYE
MINISTRY OF CULTURE AND TOURISM

TGA
TURKIYE TOURISM

PROMOTION AND
DEVELOPMENT AGENCY
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TGA-

TANITIM VE GELISTIRME .
AJANSI goturkiye.com




