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The Importance of Tourism for Development

A critical sector Related to more

A remarkable for both tha(? 185 supply-
S0cio-economic advanced and pe il
Phenomena developing direct and
economies

Indirect effects
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The Importance of Tourism for Development

0
8 /(.) GDP o 7
(Dlrect, 1/11 US $ 1.6 OF OF
Indirect TRILLION IN |
g JOBS EXPORTS WORL DO SERVICES
= TRADE EXPORTS
Induced)

Source: UNWTO Tourism Highlights, 2024 Edition
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Key Tourism Trends

A Demographic changes

A Behavioral changes

A Advancements in technology
A Crises and risk management
A Sustainability
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Demographic Changes

Silver hair
tourists Share of global population

over the age of 60

1950 2013 2050

A Active travelers

A Security is important

A Personalized services

ASoft adventure for c¢feel
A Health, sport and wellness products
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Demographic Changes

Middle Class Population
Growing middle (in billion)
class

2009 2020 2030

A The increase in average income results in a
growing middle class
A Emerging source markets
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Demographic Changes

Generation Y (Millennials)
A 50 % of all travelers by 2025

' 1allll
A Technology is essential!!!

s

Generation Z (iIGen 1 6-25 ages)

A Spend parentsémoney faster
A High level of involvement in digital trends

A A more dynamic lifestyle

Source: Horwart HTL Tourism Megatrends, 2016
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Behavioral Changes

Emerging A Increase in the share of emerging economies
destinations

@ A 14 cities are from the Middle East and Asia in

the top 20 global destinations by international

5

overnight visitors.

@
o @
Emerging
Destinations

Source: Travelness, 2024 2030
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Advancements in Technology

Technological INTERNET INFORMATION SOURCES
(revolution Others

Sites with Official Tests of Institute$2:

Articles in Internet Magazines, &/

Official Websites of Embassies /)

Website for Price Comparison (L7

Website of Tour Operatorsf G
Digital channels . . .
Reservation/Booking Websites ol

[ Website of Fligtht/Train etc.
L »
Social Media
[ ]
Website of Accommaodation/Hote! [
Website of Country /Destination

Source: ITB World Travel Trends Report 2015-2016
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Sharing Economy

A Security

A Taxing

A Unfair Competition
/N A Inflation

el TS A Gentrification
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Digital Nomads

A Remote Work (30%)
A Extended Stays

A Slow Tourism

A Visa Issues

A Flexible Infra-structure
A Health services

A Education Services

A Accessibility
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Artificial Intelligence

= A Personalization

i A Speed

@ A Translation

| ‘; ’ A Routi Nng

S-: A Marketing - Nudging
24 A Human Resources
A Operations
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Crises and Risk Management

Time to Recover from Crises for Tourism

(months)
27
Crisis in Tourism 24
21
13
Safety and Diseases Environmental Political Unrest
Security Issues Disasters

Source: WTTC, 2016
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Sustainability

TaUTiSm Sustainable

Tourism
Sustainability

” Social Concerns
Economic

Economi

- h’ oncenns Concerns

Environmental

Concerns

Sustainable Tourism is defined as:
¢ touri sm that respe
cul tur al heri tage an
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International Tourist Arrivals
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Source: World Tourism Organization
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International Tourism- Market Share

Tourist Arrivals

2019 2023

M Europe M Asia & Pacific W Americas ™ Africa W Middle East MEurope M Asia B Pacific WAmericas ™ Africa B Middle East

SourceUNWTO, 2024a
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International Tourism Recelpts
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mmm Tourism receipts (billion dollars)

Source: World Tourism Organization
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International Tourism Market Share

Tourism Receipts

2019 2023

M Europe MAsia & Pacific W Americas M Africa mMiddle East MEurope MAsia & Pacific ™ Americas W Africa B Middle East

\

SourceUNWTO, 2023a
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International Arrivals in the OIC Member Countries

(Millions)
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Source: Adopted from UNWTO, 2024 astavailable data for OIC countries were used)
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International Receipts in the OIC Member Countries
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Tourist Arrivals in OIC Regions
(OIC-MENA, OIC-Asia, and OIC-Sub-Saharan Africa)

(Millions)
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SourceAdopted from UNWTO, 2024ktast available data for OIC countries were used)
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Tourism Receipts in OIC Regions
(OIC-MENA, OIC-Asia, OIC-Sub-Saharan Africa)

(Billion $)
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SourceAdopted from UNWTO, 2024kcast available data for OIC countries were used)
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Top 10 OIC Tourism Destinations in International Tourist
Arrivals (2023)
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Source: Adoptedfrom UNWTO2024 (Lastavailabledatafor OlCcountrieswere used)

C Top-10 countries hosted 194 million international tourist in 2022.
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Top 10 OIC Tourism Earners in International Tourism
(2023)

(Billion $)
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Source: Adoptedfrom UNWTO2024 (Lastavailabledatafor OlCcountrieswere used)

Saudi Arabia Egypt ~ Indonesia ~ Morocco Tunisia Malaysia Jordan

C Top-10 countries earned US$ 213 billion as international tourism receipts
In 2022.
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